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Abstract

This qualitative research was aimed to study the marketing mix 4.0 from the
stakeholders' perspective towards the image and reputation of Hua Hin tourism brand,
Prachuap Khiri Khan. The qualitative research through semi-structured interviews was
conducted to collect data. The purposive sampling was used to select 20 key informants
from governmental departments, entrepreneurs, community, and academic representatives.
The triangulation was applied as the data verification method. The data analysis method
was content analysis with an emphasis on prioritizing and categorizing, including systematic
analyzing and summarizing. The results showed that 1) co-creation, the mutual information
between the destination and tourists had the potential for developing effective tourism
products and services, and was the performance indicator of tourists' tastes and needs
2) currency, the price adjustments and payment methods were related to market mechanisms
and tourism seasons. The fair price guarantee by trustworthy agencies enabled tourists to
compare prices which supported tourists' purchasing decisions based on quality and
satisfaction 3) communal activation, the cooperation of the business sector facilitated the
process of tourists' purchasing decision of tourism services more active and more satisfying.
Moreover, the small-size businesses in the communities should be trained on the
competition of the online marketing channels. 4) conversation, social media should monitor
tourists” engagement and provide the platforms for tourists to express opinions and exchange
information and experience. Therefore, the results should be beneficial to the policy
guidelines of Hua Hin tourism development.

Keywords: Marketing Mix 4.0, Tourism Brand, Tourism Image, Hua Hin
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Wongmontha & Techakana (2017) l#nd@ndn msnain 4.0 Waguannsnegaiuves
arduAfioaiinnusanidunsaiunnudauiniuaudnuasvemnaudiasuainns
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Tdgnénifleadrsusvaumanifiussiulaliign dadu fideTshuuAndulsyaumsnana 4C’s vas
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Traditional Marketing Digital Marketing

« Product « Co-creation
Marketing Mix « Currency

4C’s

Marketing Mix « Price

4P’s « Place « Communal Activation

« Promotion « Conversation

WLANA 1 uanaUTeuiieu Marketing Mix 4P’s wag Marketing Mix 4C’s
(Kotler, Kartajaya, & Setiawan, 2017)
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(conversation)
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fddglunmsindununmanauazfuiadefiamsanuauldifetodaenseiuiiidmlddude
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3.3 duuszaunisnain 4.0 (4C’s) mneds esduszneviiddalunsiifiununisnan
LLazLﬁuﬂaﬁaﬁmmmmuaulé’ lAuA Co-creation, Currency, Communal Activation uay
Conversation
3.4 Co-creation wanefs dnwazveanissinfuiaunduduazuinisandeyad
thvieafieniausiFossnvesnudeans Jym adoy sadeslildus
35 Currency wneds $9A17TN1USUANNNTEAY AuggMIa AuNgRnTIINITEe
Timmungadminguayisnisinety
3.6 Communal Activation visngfis AnusiilovesniagsialunseuieanuasaInlv
futneadirlumsteunssnisliuinismenisviesdien
3.7 Conversation ynefia fiufidedsnusaulati (Social Media) fianunsaliiinvieaiies
Isuanudsudoyauasdszaunsal
4. nauilvdeyavan {Adelddndondlideyaddny dddasundazld 30 Methe uslunsdl
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naufegnIUUIzas e lldndadeyaiwiasuazdulunuinguszasdusanside ansuny
voannIAd LT UdUSIsuassEAUURTRnluiiud Feoludl
gl 1 masy wagnhesiiAtos WA mevieailsusisszmealne dinnudmin
UsAIUASTUS 93AN1TUTMTAINT IR wedunevfiulagmAuIalewndiu 31U 5 AU
N 2 netenau TiuA auneussAalsausunagioudien usznounsgsiaudndiiun
FUszneumsgudnsi fuszneum e uasusznounsiuTevesisydn S1uau 5 Ay
ngudl 3 MAdsEEvu funuainngusne o MAeatedduguvusiaetiiiu Smia
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NNl 4 eRvNs unuannnguiindennis dnideuazenansdiaeluamuiiviiiedes
funsvieailen $1uam 5 Ay
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2010)
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IFsudidleilududoyaiiugulunsiaunduduasuimamamaieadiesludnvassusuiaun
2) Currency: MIUTUTIAMINNTEAN 9 S1AUNGUUMINELaEIEN15318RY 3) Communal
Activation: mnusaievesmagsialumssiuneanuazmnlifiuiinesiauas 4) Conversation:
fuiidedseuoaulavifliinvieuiorlfuandsutoyaussUstaunisal Tnsmafusiurudoyade
msastiufinuasdunvainasnstiuiindes sdinneideyalneldiBleneidaton Femsda
anuddy Sanguidonidumneny swdinisiinseedindussuuuasasuussfuddy
(Sutthinarakorn, 2018)
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1. Usifiu Co-creation: Toyatiugufitamtuimuduiinvieadie

ﬁﬁﬁaulﬁﬁamﬁaﬁga 4 n1pdIulneTIULTIUATIAUIY ﬁﬁagaﬁugmﬁﬁmﬁuﬁmmﬁu
thvisafien (Co-creation) Wuiladuaiuusraunanisnann 4.0 Alifnenmeeiidnasionisusunusud
vieufieaslosiiufiosnszdunmdnvaiuazdodesweausud fifsaniaenvulaziuszneunis
fovindidnenmszdudiunans iesnmaensy wazfuszneunmsdauinmiusiuiiovesnis
dhisdoyatuguiisuduinuduinreadion fifesfusznounisnelvgwiduiiduiunis

szuumsUssdiueuiienelavestinvieaiisy (VOC: Voice of Customer) Hudayail
annsoanlfifedmunduduasuinimeniendivuasndusdiaussaninmnisinnures
wihea Seilvaansadidssatouwazausdosnisvesinvieaiisn msiimsdaaiuasglasenis
$14 9) LﬁamauauaamméfaamisuaaﬁﬂviaaLﬁa’sLLazmmmLL?ﬂmﬂfwﬁa;@L%qawusziaamqaauiaﬁ
WUU Real Time uaﬂmﬂﬂgumﬂﬁmmﬁﬂﬁiyﬁu Social So-creation Way Economy Co-creation €4
ansaaiennudoulowosduduazuinsmanisvieaiieafuiFossnveanudesnis Jam
Ao sefesmastinviondivinudoiivniuasuumesiufiviedlen
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ﬂfﬂviml,ﬁmLLU‘U‘V}ﬂmmwLi‘;lumiﬁqamﬂfﬂviml,ﬁammmwLsﬁ’wsﬁuﬁ MsUuUTUsYiRaieaiesn
seAuamdnualuazdeidesdesusrarunuidusinuveuilowhiiuwasdsitnvisaieadesnis
Fefumsiimassauaesvomnniadiuiiotundumdunisunsdeyavesinviondeiis
msmeunsiudessulating q wazilethsnuszgndliagiannauduazuimsiunsviesien
Tinssmunudosnsuesinvieaiisafidenifumanvieais uilowiiiu

guassavasmslifoyatiugudmiuiauntuinviondey Aonsdrfnisianmsdeya
yosiivieadien drdumsivihenunansiiausousitoyauasimuinue il ssesulufiuills
nsafugAuistoya (Big Data) msldiuinnudeansvestinviondisnsviliiAnnsiaunfingeiu
amnufesNsvesinvieniioy uM wazuimsiaunsoneuausslinssmuaudessvestinyes
ienaziliislesiiiuaansoudeiilunsnmansviesilenlfegaiiseansam

2. Usziiu Currency: mMsUsuTImuazisnisdnetuvesiinveadien

fitdildduderi 4 naduiiunssiudn maUiunauasiinseiuresinvionden
(Currency) \uiladuduuszaumensnain 4.0 fididnenmsiifinasensuusususvieadiondes
iy Wiesnsefunmdnualiazdeidesoauusus

AvesAUA wazuimaietesiuguasd uargundadulumunalanain e
Sowhiiufitanmggmaviesiisriitaau ssfavieadiedluflesifunsiinsfulseiuFesnand
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IfuSeuifiuneunisdaduladende mnnmsufumedumunalnanaiausamninvesduduas
uinseglusziiugs awvilinmdnualiflesiniiuduiloweaivilesesuinvioniisigaaimi
wislagng

nAfiinsUuasulunademanisiadming thviesiislazfiansaniFosmnudy
A9 iU (Value for Money) S1eunausiduAvhessduszneumnmsviesiilen Aasestmilowhiiu
fladiudmailvusznaunisunsdiudinisusuneuutliaummaunanuanunsainaasugia
uenniuUsznaumsnglvgasdidunsulsuisdunmmuuisnmdn Tassumesimsdiu
51 wagFsnsineRuvesiinvioadionludsiiauaulionmszgusznounsdesnsnarilsiinuies
fiawela FeduTsmsusulddunana wasineufinannsnisufisumadeunsinduls
wonlduinis

MA3Y LATAMANYLAITYIANNSITBRUNY LazaiunTzuanTviaaileafesaTidu
fuman el 91afinsa¥1a Hua Hin Prachuap Pass/Card lddwmiuriaaiieadauvamias
Weasng q Adelsstudiosifiu Sntmthsnuiestuiiveiuldngmnedestmuasianans
fimunslagmhenunassisisiunatedulmnme s foamminos

uenniugluuvresdinilfiuandndauingdiosiondion Fesanudiuussamuly
fuil dnvieaflenmsimadentlazninuazasnoifiuanniulunisdnfviuduazuinmamandu
Anenmuessafiuiumumsesng q iiluldoiniiga mssvanmsysannsusgliiduliluuams
Aoty uinmsdenmeguuiiuguresanudusssunaznaspudetuiiniuaslasmhsnunans

ymmaaumﬂsﬁLwaLﬂumiaquamiamaimmiﬁmLLauam{]gymﬂma'wssm;&uﬂmlm Usziiiu

Communal Activation: mmﬁmﬁamaammsﬁa

didnlddwdeis 4 meduiunseiudn anwdmiloveaniagsfa (Communal
Activation) \utladuduussaumanisnann 4.0 Afifneamszsulunasiifinasensuulusus
vieuflvuilesiniiu ilosnsziuaménual uazdoidesveauusud

fudnansdeyavieaiilen (Data Center) fitfnvisaifisnannsansivasudeyauazsniunis
sodlsausuluiuildlnenssarannsnsinsanuazmnlifuintesiierluniste warlduins
yamsviesfienegimnduasdnaulahetu Snfimagsheiifmhsrnadnlusieduaslésunis
susuAnfuNMsusiuamsmanauuuesulal e lildus lenigsanananuuilevesningsia
lugARvia

AANTY kazhUsEnaunsiasUutmspulivinfsuiy warsuiuaseanusuile
vosmngsitazdunisdisensedunmdnualveaiiesvionilen nfisdesiinislduinnssuuas
welulad 1fledismden1ngsiasedes N159INNGUANIANNISAIIETIARAINLIEBIYDITIANT
liaummauna waranyueadesuauszlovidmny
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nguALTIile Team Hua Hin iloysannsianssy uLaydtiennuazaIneIuaLA
wazuimsmamsiesiiealiutinvieniisamsdududuiunisiagliniefausanusomdonn
masshiu negsialufiufisrsinnsadeuleuennmienunedy uasuFoalndully
wunafeaiuiun

uenantiu Awsamileann Platform fifianudeneng Wedssanduiusazdsenses
amdnuaiveadlesiaiu uazmnuiudievesUsznounamagsitluiufidosifiufioswisa
azennlifuinviendiedlumste uaznmsliuinmmenisieaiisrasifunisadsanufienelalsity
fvewdien wazasslenalunmsnduinifisartwesinvieniisinmnw wazaiannuussiiulaly
syurem AU svisainafesdunguaneldinsmurulnenaszuaziidunsaanleuns
YBINIATTOLINATIATA UazAtugINIILAnd1N WazilasesTTUNINEINAANTINTBYRINIATSAR
Fadudadenfienuddy uidalosninsifudu q fesdwativayumsuiuuususvesiion uas
gNTEAUNINAN Bl URIITY

3. Usuifiu Conversation: Wufidedsnuooulai (Social Media)
fitdnuldduders 4 madalassuiiunsstui fufidedseuseulay (Social Media)

<

Wudadeaiuuszaun1anisnana 4.0 NEFnen nseaulIunataniinanan1susubusUsvinaie o

U oa A

hiiuilesnsedunmanualazdeidesrawusud difisanialenvulasiusznaunisiuesin Jady

A o

Ufnenmeglusedugs WesnnaiaenvuwaziUsznaunsaiulnginisdiiiunisuinisdanis

I
a

NunFedinusaulailoy wazlduselovtiinon1shUatunIInNITNaNs warn1SVYFUALALUSNI1UD

3

e

| 1Y

WiazEUIENaUNTI

nsswamuadlavesinvissfleuuiiuiidedsauoeulay Aiinsuanswaniudsudeyauas
Usraunsaimemaviendior s i fuasmhenuniedgguatanisiuiidnuseulaiinense
Snvsiuiidedsnuooulay wase q vemmhenumasgiesiili Proactive uawdl Content it
aulafleadrsvosmminsdnselnensstuinviendien Sslurneifendu Arwar vieasnsunaisetnia
vosiuiidodinuseulay uasdpsssinsedudowesdoyaiiiuiia orvdmanssnusonndnual
youfloaviouilen

madenusunndossulativanz funmdnuaiveaiiesmsinuznssumsvieaileigua
ﬁuﬁ?{laﬁaﬂuaaulaﬁaéﬂaysmmi uazvhis mssaenndiedurioniisuilesiniiu 3 mw fe
ne Sangu Fu iedanisiuiidedsnussulatl (Social Media) wuv 24/7 fuUsznaunisiontu
srelngiifinnuanansald wazdnnisdedsauesulatlunislavan wavUssmduiusaenadesiu
wAnssugfuslnamsiimsutstiumnuiasginetes faeaviBuanuned 2
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M13199 1 uansasunanisdunvalyuseiidewusunvieuieilosiiiulutagiu

MiguNAsy

G: Government

NUWIUNALDNYU

B: Business

AMAUTZYIYU/YUTU

C: Community

A1A3YINTT/21158

A: Academic

Waswnenarensa
Wosweamszunnen3e
invieaeInmnm
NURSLEUivzaY

»

LBDIAINNENU - peaceful
Royal Coast

Authentic Beach

Destination

£
o

Lﬁaqmﬂmmmawwuga
Wamnses1viy/nense

a Aa a 9
WBIIALAER/gDUYRA
Waadlsuuuin

= [

Waslasnny

Sea Sand Sun Spa

Golf Destination

WIDmMELlan N INIAWYaLSN
Wasthumne

a v a a va
WeawhAudiuga

Wi sinHeuvessa
"

LIDIAINEANU — peaceful

Wesasnsiy

£
o

\iD9MININAYDIYUTUG
Woamsesvivnenid
Westune

1Wesmuasy — peaceful
dlowloudleafidl taste
NN
wnaioaTieamsTIIG
wazayudaisy
dlowmnomaiiennrey
o WaUNEIUAUTALUY
Ausulmiuazdousian

Weekend Destination

A13199 2 uansagunansdunvalusziusgiudnen nvesdulszaumnnsnain 4.0

MguNAsy migunAeAYY AAUIZYNYU/YUYY MMAIN/NN5E
G: Government B: Business C: Community A: Academic
Co-creation Co-creation Co-creation Co-creation
- didingnnga - fdfngnmurunans - difngnnga - difinennga
Currency Currency Currency Currency
o ° o ° o ° o °
- AYAINAN - AYNINA - UANYAINA - AYNINAT

Communal Activation

o

- ffneamdiunans
Conversation

o

- naNINUIUNENS

Communal Activation
- fifngamdiunans
Conversation

o

- fddnenngs

Communal Activation

o

- Hdneamuiunais

Conversation

o

- Hdnsamununans

Communal Activation
- fifngamdiunans

Conversation

o

- Hdnaamuiunans
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M15719% 3 wansasutoiauanuzveiidulidudenlsoyunesiunisnataviesiie ey

NUUNIATY MUIYUNALLNYY MAUTSYIVU/YUTY A1A3YINS/0138
G: Government B: Business C: Community A: Academic

Co-creation Co-creation Co-creation Co-creation

- duasunsiuives - FauduiRwIwuuyI - @379 Team Hua Hin - atuayunsuImg
tinvioaiieaf13aTin MsuazUSungAnIIN/ WledaiaBunsysannis dansuuuausulng
vospuluiiuil Weanadvesnuluiui MAsgRuYNNIAEI - daadulvill Data

- dmunuuyed uaztinviaien - duduszuusnnaiie Center uagn13uiu
Inddnuing Currency MOUAUDINIIUITIUES NYANTIUNITVINTUVD

Currency - srandulusiunaln vieuflerveades whenueadis

- adadlearniudy nansearetfuden - nefadledmiiiesesfu  Currency

MITRECNERN
vieuflenfiasense
ﬂaummﬁammu
1A VREUATLAY
Usnsnensviendien

Communal Activation

- Benchmarking fiu
WewanuneUanenig
FEAVUIUNTR

- @I new
generation 113
UIMSHIULIAALIDY
Tune

Conversation

- Tduselewtiann
L%@dini'mg'mma
Sausssudoulosna

gsfauaviinvieaen

g1n LWﬁ’]%LﬂjUL%QJEZJEN

naUsylev

Communal Activation

- Anwnsalfnwiveadios
VouT 8 uLuULile
Wsuilsuosrusenau
nsvieaiien Fudles &
IUIBANNATAIN

- WSHUAIAIBUNUTBISU
Asuastulunain
ViEJﬂLﬁEJ’JLLaEWE]aﬂiiﬁJ
msvieadieaaeuld

Conversation

- Go or Gone Wag Do or
Die - Apssuaiioin
FuAns1Ediumnas
vieudlgalvlintu

2871911nUNY

2UAN

Currency

- teruniatenaulinIm
saflofunnaigiiio
AIUANTIAINGNY

Communal Activation

- wmemsUsunuTUR
Wewhiudouinan
Ausilovesildu
Ipdudevemnain
du

- Wabufuimsiiesdy
Dungueusulnididile
Asvudlan

Conversation

- @5 9NIBUERINADINTS
Feuiidedny

ooulay

- Jerunaenaulsinny
suiloffuniasgiie

AIUANIIAINGN

Communal Activation

- WSBunSaNsTUY
AsANwILALEsIs
wguladnsnvtu
LR

Conversation

- Market Positioning
JpaiiosRpetniaunas
ATIAUAIUAIANTIVY

Tnviaaien
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M13199 4 uansasutaiauauur NlLwInenTsUsEgndlddiulseaun1anisnain 4Cs

MeUNATY MBNUNALNYY MAYTEYYL/ YUY MATYINIT/a1A5E

G: Government B: Business C: Community A: Academic
aferusievesauly ENTTAUNINANYAIVDT Yfunmanuaivedios Ysuidevimivesiuims
fuinmediudens Wesiiiugsesiy viondiealnenslidoyatiu  viesdulinsewiins
afeeunseningi International Destination  g1ufisasiannriy mdAgyaamsnataiile
“\flpaihiuveynay - shemsliuselomiandn  dnvieufisanazauly RN ILAINEAVRERRE
Hua Hin Charming For Uszaumnansnan 4Cs i veshu Mauugvsmans  wdslusisszdulssmanays
Everyone” aoannosiunguidvine msivlaveadlosiniy AuIWIYIA

Unvieuiledyinenfisiy  egeysaNITwaTiuse

natnsvedlan

aAUsIgNa

Mnuansdunwaliiidlddinndonsnsvieadivafifeitestudadvdnysraumanis
pana 4.0 WiesnseAunwanuaiuateidewieaiailesiniiu wui

1. doyaiuguiismtuinniuinvieadier (Co-creation) iutladududszaumenisnann
4.0 Mifnenwgs FemhonuniasgiszuumaUssiumiufisnelavesinvieufieaiieviunldiile
fiannAudiaruinsenseniien Sniasaduidinussavsammsinureshnenuitannn
Fdssadionuazanudeinisvesdnvieniies wenainiiu Social Co-creation waz Economy
Co-creation aanunsaaiisanuiienloswesdudn uazunismenisveaiienfuidessnives
audaenis Y eflen sadeuvesinviesiisanmudemiaass LarUIUnvesuTiviesiion faidy
dlesvieafiemsiifuiimeanudnliinvioniielfuansaufaiiu gassavoamslideyaiiugiu
ffuimunduiinvieadien fo nsdnfamstanistoyavesinrienden dafu asfimisenunang
fanunsaurideyauasianinuslitusssmduiuilinaiugauidoyaronadosiunansfing
v99 Ngamcachonkulkid (2016) l#@nwn msidlauaziinfefuslnagn 4.0 ilennudusavesuusus
wuin msfnwuslanga 4.0 shlfAnaudlaRfudnvurvesduslaafiudsuudasiyen
wwIRANsAaIngA 1.0, ga 2.0 wag ga 3.0 Mnmsdudiesudeiguenee Suduiniouinisan
ANER WIUBILUTUALUY “Passive Consumer” uiludfn fsiuaisuaziaueneiofiies ludnuuy
99 prosumer MPuihesn “Active Prosumer” fuslaadiosnissinaing wazuisdunnaduile
013w fanunsitedoiulunsthnsud umenadmilifiemasanademsatisdulmifonies
wagmmevlunndanusoilesinuadesiliovudossuladnnuia drunadrdeuilanende
nagnsnsuevesTaUselev uazaireuAsniuiuiuilon msdulugsiadensAniidiie
depndiusin nMsaflfduiusuasnistinadne wagnisusmsdanmsanuduiusiugusiaang
anduthsnelaseds CRM System tiomsasnsnnudisalmantutiuuusud
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2. nsUSUTIAN wagisnsnetuvestnvieaiien (Currency) S1A98sdUA LATUINITN
myvieaivndulununalnrain sgiitananggmavieaiivriiesadaau msfuuseiudossan
AdusTsumnmhenuidedeld Weliinvendeldiouisuiensdaduladondenuamnm
uazaufisnelaszaenadosiunmdnualiflewienilen esesiuinvieadianunmdiilasne
FaifuSsmsusulinbunanas wasiveaiisansadunmiiuioudeutuiuuneunsinduls
Fonlduinis ffuniady wazmaensudesysannisFesiunuuessna uenantuzuuuures
dnilfduanidadgileniondsnhlitnrieaileaiimadeniiazan uasUasafoifisuniulu
mswindsdud uaginig Aeameesnmiuiunumnszeng  Wululfentign mnzmemsysanns
warlaidululuwumafenty mnmstemaeguuiugiuresanudusssy wasdumainans
wmspufefuiinuatlaemissnuna ssdunsastigmnsiondisuuilan aenadosiu
NaNsANWIANEsUsEWMAYes Giannopoulos, Piha, & Avlonitis (2011) fiwudn Tugalaniiing
uiazUszmadeustufuiiafoanisauauls amnuansnwazanulindenguslag dhamu
tnvieaiien Fowaziguiavestsemedu 4 UssmefifluusudiBeuin uasfinruudaunssdediude
IFUsumansudstuiidfgluniissfuunned agdlddn nmsadrauusudgamuneyaenig
mavieadieadesiiarsantlusuuuuvesanudsdu elutoldiusoumsnsudedy Wudeseniias
muaunalnmsnaiaizessa JadulemaiimumsinideiiesGulunsian s lvufodauey
msUszifiuaudisalunisaianusudgamnedantemanisveadfisndauinlunmsiuununis
wstudosn

3. AuiereanIAgIAa (Communal Activation) Audnaniausimiienisgsnai

o

tivieadfisansansiaaeuteya wazinfensdniunslilnenssazannsasneaiuazenly
futiniondirlumsde warnsléuimamenisventiorsing wasdnauladhetu Snaniagsiad
fmisvuiadnluiesduaislauniseusunnuiifsafunisudsiuluresmanaiauuuesulail
msassanumagilesiuduadelffnauiiuiovesnaly usznaensuluiiuiigusznouns
Fosusummspuldldinfeufufiosnsedunmdnuaiventies Sniadasdinslduinnssuuas
waluladifletsmdeniassianedes nsunguaiaunsiiieanaudedunismailsl
AuRALKA LavanyuNpadamaUsElsiduay Tnsnesimausslevidmmuinnfatumniia
anusmilengsivvesszneumsluiiud dnvioudisnfinnuazmninniufazyseiulauagndy
wifedndonisuendeluBeuan umsadueuuseiulaluszeren wasenseduamdnual
vouflesafiufiuriods Snisdamsrmnguanusiuile Team Hua Hin tioysanmsfanssy uas
SnngemazmnduAusuaruInIInseaiealititnveaiisn anuswilovesniagifa
falaudnduey widuleoninsuiudu g festioatuaunmsuuususivieaiionazenszsiu
mwdnvalveaiiesifiu aenadesfiunanisinwaindieUssimaes Kasapi & Cela (2017) finuin
MsAnwneeLATITInLUTUsUeIiiB AL USEIMANYNNB IR IgNANUSEIRuYDS "NSA3Na LUTUA
Sloe fenguilmnefiaulawusudaamnsaemsfeainanausuielnstanizniagsnad

NeatlaensaiunssukasUszaunsalvesinvisaiien
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4. iluiidedsauooulatl (Conversation) nszuanuavlavesiinvioniisauasiuidmsu
AmnuAaiuesinvienilsn mMskaniudsuteyauazuszaunisalifuteamanisaeansiidifyues
panvendien Sfuiuiidedsenoeulatveniievienfidonlhiudsnuasdidomiiiaula
Fiewmssuazsdunsmugiuiiuiidseueeilal madenUszinvdessulat fusznouninenyu
selngiifiauannsald wardansdedsnneeulatimsinisudstiuminiasgiusznounssedes
dieusslomismiu driufemsiquinansdoyaiiaidlnemhsnumeigiivhauegieussansnm
wazmeulandnginssudnvioniien uazthiauafiunmeitunyuuememniadiu donados
furansAnwaINssUsEIMATes da Silva Oliveira (2013) finuin msAnidsnagnslunisasnauusus
yovngvanemadinnudidudessiomnuvimeiigamnsvatemansvieadisaidandaeglu
gt msldeluladansauma ilon1sdeansvesgavsnedanemsnmsvieaiioadadinisimusily
nagnsn1sadawusuAgamnevateniseradunsmandulunisimuidiundsauainnsaty
nMsudstuidanagns uasiflefiunaussloniilldfuannisvienlen dalu nmsdeanstonawi
aonndosfuresnmingUaenisnmsvisnisinaraifudesiddgdedisuiuedotsesulat
W vdeninesviondien uiFessunsemnliifinnsesnuuunagnsnisainanususgansneg
Uanemsmsvieaiilen deaznaneifumnuduauresninuazidesninnadns Wy Tald alauny way
FleUsswnduiug wagldannsaduiunuaaniwesinvioniiedld amnusmiioszuinsesdns
fumsaaagavaneUaens wastnvieaisrmsliiunisnevaussmunufeinistadunisiul
avngUanenmeviediisveinvie i

JoLaUDRUY

Torauauurlunisimansifeluly

1. wAvalesiu uagguneviiviu JwmiauszaiuAidus msdmansAnwidiulsyan
ynanseann 4.0 Mnpiesesialddudeiidson minuaiuasfeidusvomususvisaieiios
vy SmiausznuAiusluussgndldiiledavingvsmanduazdniunsdaiunuU fiRnssudu
iewannmsvieadivadesiiiululufiaemafieiu efsgalatinvieaiivinuanliuvieadion
lesiuesnadlauarldlaunty

2. msveuflriisuszmelne dihaulsznuAsdusnisdaaiuiunsmansliaenndes
fudnenn uazspmewesianliduds edugudnaradenlediiinnisindeUszauany
wanidsuiiouidoya wazuszaunisal uaziflelasudneninvesuusudidesiafulmduldly
WUILREIY

3. wihonuilRgdesiunisnununsman wazmsiaNsiondien msransin
luUsgneumsimuLaz UM sUIMsTansvioadiedliilesiuduilewioauiorsunssame
NNTNINTFTIUN AL TAUTTTY

4. mavszrvu auvissiumslasunsuusiesdndsdeyananisnaiaiiioaireaany
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asgntinferudAyveslosiniulugueearaeUaen s EA UL YIAKALENNTAAT 9
IfnmsvieadealasinyminginssssumAnas i3 inyumy

forauouurlunisivuaduioly

mstimsAnuidFeuiisufnennmvesuususvieafinszninadionhiiiu uaziiiomisailen
engUaensiidnvarlndifssfuiioldunaisuiiounnamiiou ruuansng anmdam
waznansEnUTiinenndnvalvewusus uenaintiy nsAnudiuUsmenisaaindy o fiilaan
Aeadestunguaaatihmneiinviesiisnilneg wassmeassme agvililddeyaiivarnvane
Huuseloniessdnamisruuargsiang 4 dilldusslondldinndsau sgslsfinmaimemes
nsthiausnantsinenil esnnuundunisnann weruusudifesenieafinnuunniisuas
Wasuudaslunufifna wasanmiadeumamsinnisnseiuganme wavannia Tngaeama
AensimuanseulNy wazulsuneuemnniadwiiiieatesldedaonadesiuanufomnisves
thviesfisuazdnenmusauususvieafisniioshiiufiosnszdunmdnualuasdoidosesuusud
agalugusssy wazneUstlevigeaaseynnindiu
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